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The campaign—REenergise
In Australia and throughout the world it is essential that we 
achieve rapid and sweeping changes across all sectors of our 
economy and society to avoid catastrophic climate change –
and create the conditions for a better future.

Corporate Australia represents around 70% of our total 
energy needs. 

With global emissions rising sharply and urgent action long 
overdue, we cannot afford to wait for politicians to move 
past the current partisan stalemate on the pace of Australia’s 
renewable energy transformation.

Pressure big electricity-using companies to make and 
implement public commitments to switch to 100% 
renewable electricity by 2025.

Our
Objective:



Impact
> REenergise has shifted 15 major Australian

companies – equal to the abatement of 6,252,760
tonnes of carbon per year (based on the
companies’ own reporting to NGERs in 2019).

> These 15 top energy-consuming companies
include Australia’s four most trusted brands
– Bunnings, Woolworths, Coles and ALDI – and
these 15 companies have a total market capital
value of $233 billion, employing approximately
473,000 Australians.

> Greenpeace has tracked a 10.5% increase in
Australians’ awareness of companies committing
to tackle climate change.

15
major companies 
shifted

6.2 million
tonnes of carbon 
abated per year

$233 billion
market capital value of 
these 15 companies

473 thousand
Australians employed 
by these 15 companies

10.5%
increase in awareness 
of companies tackling 
climate change

Campaign
Impact

58%
of adults surveyed had 
heard Woolworths have 
committed to 100% 
renewable energy



Impact
> REenergise has shifted approximately 4% of the

National Energy Market (NEM) to renewables.

> Tomago Aluminium Smelter will go almost 100%
renewable by 2029 (Tomago is AGL’s biggest
customer!).

> The Clean Energy Regulator has said that the
federal Renewable Energy Target (RET)
was formally met in January 2021, noting:
‘commitments from major energy users, including
Australia’s three largest supermarket chains,
would help spur additional demand for
renewable energy certificates, even after the formal
requirements of the federal RET have been met.’

> In 2021, in addition to their 100% renewables
by 2025 commitment, Coles announced a
target of net-zero emissions by 2050. With this
announcement, the three largest supermarket
chains in Australia – Coles, Woolworths and ALDI
– have now committed to and set strategies for
achieving net-zero status by 2050.

Telstra and Coca Cola Amatil: 429MW wind farm near Horsham, 
VIC and solar from North QLD Emerald Solar Farm. 

Coles: 10 year contract to secure renewable electricity from three 
new solar farms in Wagga Wagga, Corowa and Junee, NSW (This PPA 
covers 10% of its total electricity demand). Coles will also purchase 
electricity from the Western Downs Green Power Hub solar farm and 
the MacIntyre Wind Farm in QLD, powering 90% of the company’s 
QLD operations.

Lion brewery: has signed a 10 year corporate PPA to cover its NSW 
operations, supporting the construction of the 120 MW Silverleaf Solar 
Farm in Narrabri in regional NSW.

ALDI Australia: will procure power from two wind projects – the 
Collector wind farm in the Southern Tablelands of NSW and the 
Dundonnell wind farm in the Western District of VIC.

Power Purchase 

Agreements



Impact timeline

2019
December

Lion Brewery commits to 
powering their operations with 
renewable electricity by 2025.

EMISSIONS CURBED (PER YEAR)

163,716 tonnes
JOBS CREATED (EQUIV. TO)

126
HOMES POWERED BY 
RENEWABLES (EQUIV. TO)

28,017

2019
November

2020 
March

Telstra commits to powering their operations with 
renewable electricity by 2025.

Telstra is the 13th largest electricity user in Australia, 
making up nearly 1% of total electricity demand (power 
bills of a million dollars a day!).

Telstra has over 32,000 staff and 18 million customers.
EMISSIONS CURBED (PER YEAR)

1,190,183 tonnes
JOBS CREATED (EQUIV. TO)

917
HOMES POWERED BY 
RENEWABLES (EQUIV. TO)

203,679 

2020
August

ALDI commits to powering 
their operations with renewable 
electricity by 2021.

EMISSIONS CURBED (PER YEAR)

243,478 tonnes
JOBS CREATED (EQUIV. TO)

188
HOMES POWERED BY 
RENEWABLES (EQUIV. TO)

41,667 

Campaign
Launch!

Win! Win!

Win!



2020
November

Woolworths commits to powering their 
operations with renewable electricity by 2025. 

This moment is significant as Woolworths 
is Australia’s 6th largest electricity user and 
represents over 1% of total energy demand.
EMISSIONS CURBED (PER YEAR)

2,056,567 tonnes
JOBS CREATED (EQUIV. TO)

1,584
HOMES POWERED BY 
RENEWABLES (EQUIV. TO)

351,945

2020 
October

Bunnings commits to powering their 
operations with renewable electricity by 2025. 

This moment is significant as Bunnings has 
repeatedly been voted as Australia’s most 
trusted brand.
EMISSIONS CURBED (PER YEAR)

257,000 tonnes
JOBS CREATED (EQUIV. TO)

198
HOMES POWERED BY 
RENEWABLES (EQUIV. TO)

43,981 

2021 
February

Coca Cola Amatil commits to powering 
their operations with renewable electricity 
by 2025.

EMISSIONS CURBED (PER YEAR)

123,367 tonnes
JOBS CREATED (EQUIV. TO)

95
HOMES POWERED BY 
RENEWABLES (EQUIV. TO)

21,112 

Win! Win!

Win!



2021
March

Coles commits to powering their operations with 
renewable electricity by 2025. 

This moment is significant as the announcement by 
Coles means that all major supermarkets in Australia 
will be powered by renewable electricity by 2025. 

EMISSIONS CURBED (PER YEAR)

1,333,826 tonnes
JOBS CREATED (EQUIV. TO)

1,027
HOMES POWERED BY 
RENEWABLES (EQUIV. TO)

228,261

2021 
July

Woolworths and Coles launch TV 
ads promoting their 100% RE by 2025 
commitments, premiering during the 
Tokyo Olympics Opening Ceremony.

Win!

Win!




